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“Communication Bleeps and Blunders in Business”
Todd Hunt, Business Humorist
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You said one thing; your boss or coworker heard something else.  Nobody is wrong, 
but now the resident is confused and somebody has to fix it.  In this entertaining 
and informative session, we’ll laugh at ourselves...with Todd Hunt leading the 
way.  He’s a proud Recovering Anal Retentive Professional (RARP) who finally 
learned to lighten up!

Do you eat M&Ms in color order?  Alphabetize your cereal boxes?  Rearrange the 
dishwasher because you don’t like the way your significant other loaded it?  If so, 
you’ll appreciate Todd’s take on business and life.  (If not, you’ll be glad you’re 
not like him!)

Todd was in marketing for 10 years, including the ad agency Ogilvy & Mather.  
He owned his own marketing company for another 10 years in Chicago.  Now he 
speaks for organizations that want to add fun to their meetings and send members 
back to work smiling, with tips to improve communication and success. 

His books include Does Anal Retentive Have a Hyphen? and Pardon Me, But 
That’s a Really Stupid Sign! His newspaper column, “Communication Bleeps and 
Blunders in Business,” appears in the United States and Canada, and he stars on 
several CD and DVD programs.

TODD HUNT

The Reviews are In – Audience Loves Todd Hunt!

“ All of our guests were laughing 
and agreeing with your analysis of 
communication blunders. It was nice 
hearing clean humor and learning 
valuable lessons at the same time.” 
-Central Florida Auto Dealers Association

“ An informative and witty 
presentation ... your tips for 
improving communication in the 
workplace have had a lasting effect 
for our members” - Financial 
Women International

“ The humor is an aspect that gets 
people’s attention but also makes 
your points stick in people’s minds 
-- something essential to actually 
changing behavior.” - National 
Association of QMRPs
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